Homair

CAMPINGS-VILLAGES

BOOKED SALES AS OF AUGUST 31st 2013

Aix-en-Provence — September 5th, 2013 — [5:45 pm]
2013 booked sales to date indicate a 8 % growth versus the same 11-months period last year (From October 15t
to August 31st).

This performance is slightly lower than management expectations, in a particularly difficult tourist market, where
Homair continued to gain market share.

In this context, the growth of the EBITDA for the year ending September 30t, 2013 should be close to 10%.

Next press release:
2013 consolidated sales: November 21st, 2013 (after market closes)

[SIN Code: FR0010307322
Ticker: ALHOM

Corporate website: www.homair-finance.com
E-commerce website: www.homair.com

Homair Vacances: a leading specialist in mobile-home holidays

The Group is specialized in the outdoor catering market for over 20 years and is one of the European leader in mobile-home
holidays.

With two established brands (Homair and Al Fresco), 8,416 mobile homes and nearly 100,000 families hosted on Homair
campsites, the Group achieved in 2012 a turnover of 66.5 million euros.

Note: fiscal year-end is September 30t (“year n” refers to fiscal year ended September 30t, n).
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T: +33(0)4 4259 14 32
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Corinne Haury
Analysts/Investor/press relations
corinne.haury@threecofi.com

T: +33 (0) 6 85 76 05 60
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