Homair

CAMPINGS-VILLAGES

2013 TURNOVER

Aix-en-Provence — November 21st, 2013 — [5:45 pm)]

Homair Vacances generated a €71 m€ excluding taxes consolidated audited turnover during the fiscal year
ending september 30, 2013, an increase of 7% over the previous year.

Homair continued to gain market share in France and the UK in particular.

The EBITDA growth for the year should be less than the target of 10%, reflecting revenues slightly below budget

and a negative currency impact of the sterling versus Euro.

The company remains fundamentally confident about its prospects which will be clarified at the results

presentation.
Next press release:
2013 results: December 20™, 2013 (after market closes)
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Homair Vacances: a leading specialist in mobile-home holidays

The Group is specialized in the outdoor catering market for over 20 years and is one of the European leader in mobile-home
holidays.

With two established brands (Homair and Al Fresco), 8,416 mobile homes and nearly 100,000 families hosted on Homair
campsites, the Group achieved in 2012 a turnover of 66.5 million euros.

Note: fiscal year-end is September 30t (“year n” refers to fiscal year ended September 30, n).

CONTACTS
Homair L
CONSEIL EN COMMUNICATION
CAMPINGS-VILLAGES 5t
Jérome Destoppeleir Corinne Haury
CFO Analysts/Investor/press relations
info@homair-finance.com corinne.haury@threecofi.com
T: +33(0) 4 4259 14 32 T:+33(0) 6 8576 05 60

F: +33 (0) 4 4295 03 63

ALHOM

NYSE
ALTERNEXT Page 2/2


mailto:info@homair-finance.com
mailto:corinne.haury@threecofi.com

