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Third Quarter Revenues  

 
Key highlights 

 
• Decline in Q3 revenues limited to 7.7%, compared to – 24.9% in Q1 and – 18.9% in Q2 
• Revenues down 17.6% for the first 9 months of 2009  
• Increase in Q3 market share to 13.4% in Europe* from 12.9% 
• Increase in Q3 LCV market share to 22.1% in Europe* from 19.2% 
• Q3 total assembled vehicle unit sales rise 4.7%  

 
 

Consolidated revenues                   
in € millions 

Q3 2008 Q3 2009 % change 
9 months 
2008 

9 months 
2009 

% change 

 
Automotive 
Faurecia 
Gefco 
Banque PSA Finance 
Other businesses 
and intra-company eliminations 
 
PSA Peugeot Citroën 

 
9 647 
2 863 
  873 
  534 
(1 152) 

 
_________ 
     12 765 

 
9 256 
2 268 
  701 
  458 
(901) 

 
_________ 
   11 782 

 
-4.1% 
-20.8% 
-19.8% 
-14.3% 

 
 

_________ 
-7.7% 
 

 
32 905 
9 464 
2 778 
1 594 
(3 909) 

 
________ 
    42 832 

 
27 914 
6 648 
2 096 
1 373 
(2 752) 

 
_________ 
   35 279 

 
-15.2% 
-29.8% 
-24.5% 
-13.8% 

 
 

_________ 
-17.6% 

 
 
 

AUTOMOTIVE 
 
Consolidated automotive revenues declined 4.1% overall to €9 256 million in Q3 09, a decline of 15.2% 
for the first nine months. Consolidated revenues for new passenger cars and light commercial vehicles 
declined by 4.5% in Q3 09. This decline is explained by a negative foreign exchange impact of 2.6% 
and a negative impact of product mix of 2.5%, being partially offset by a positive country mix of 0.6%.  
The impact of volumes, excluding China, on consolidated revenues was flat compared to the third 
quarter of 2008. In Q3, the Group’s revenues from used cars rose 8.4%. 
 
GEOGRAPHICAL HIGHLIGHTS (registrations): 
 
Europe *: The European car markets were mixed in the third quarter, with positive trends in Western 
Europe being offset by the negative impact of Central and Eastern Europe. Consequently, markets 
slightly decreased by 0.3% overall. Many European countries have put in place scrappage incentive 
schemes to help generate improved trends in automotive markets, but the most favourable impact was 
in Germany where the incentive scheme led to a sharp increase of 22.7% in demand. France, Italy and 
the UK all benefited also from the favourable impact of incentive schemes with market trends turning 
positive in Q3.  In Spain the market continued to decline, but at a greatly reduced pace of 3.8%. 
 
 *Europe = EU + EFTA + Croatia 
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Central and Eastern European markets declined by 35.7% in Q3 overall, however the rate of decline 
slowed in Poland to 0.8%. 
 
The Group benefited fully from its strong, leading position in low consumption and low emission smaller 
cars, and from sales of successful new models. Group registrations were up 3.2%, with market share 
increases in the majority of countries. In Germany, the Group’s market share rose from 5.4% to 6.7%, in 
France from 30.8% to 31.8%, in Italy from 9.0% to 11.4% and in Spain from 19.5% to 19.8%. In the UK, 
the market share was slightly down. The Group’s market share across Central and Eastern Europe 
decreased slightly to 9.5% from 9.6%. 
 
The Group’s market share in Europe overall grew to 13.4% in the third quarter compared to 12.9% in 
the same period of 2008.  
 
The light commercial vehicles market remained very weak in Q3, down by 28.7%. Despite this adverse 
environment, PSA Peugeot Citroën consolidated its leadership by increasing its market share to 22.1% 
from 19.2% in Q3 2008. 
 
Russia: The market collapsed by 55.8% in Q3. In this context, Group’s registrations were down 45.6% 
but the market share increased to 2.9%.  
 
Latin America: The region as a whole continued to experience declining markets (7.6%), albeit 
generally at a slower pace than in the first half of 2009. Brazil continues to be the exception in Latin 
America, with continued improvement in market trends leading to an increase of 7.7%. Elsewhere the 
situation remained negative with Argentina down 17.3% and Mexico down 30.1%. In this context, the 
Group’s registrations declined by 9.9% and the market share was down at 5.1% from 5.3% in Q3 2008. 
 
China: Chinese car registrations soared to new record levels in recent months boosted by government 
incentives. The market grew by 75.1% in Q3. The group’s registrations outperformed the market 
increasing by 82%. 
 
CKD: Units sold in the third quarter rose by 74.7% to 94 000. 
 
 
KEY PRODUCT HIGHLIGHTS: 
 
In addition to PSA Peugeot Citroen’s existing range of vehicles, which are already well positioned to 
meet the changing trends of consumers towards smaller, lower consumption and emission cars, the 
Group is now benefiting from the new models launches in 2009.  
 
The Peugeot 206+ and the Citroën C3 Picasso and the Peugeot 3008 continue to be extremely popular 
since their launch, all exceeding target sales levels. The Citroën C3 Picasso has had sales of 59,000 
cars and the Peugeot 3008 of 34,000 cars. A new version of the Peugeot 207 was also launched in 
September with a diesel engine emitting 99gCO2 per km.  
The success of the Group’s range of Light Commercial Vehicles has continued with good sales of the 
compact Peugeot Bipper and the Citroën Nemo as well as the New Peugeot Partner and the New 
Citroën Berlingo.   
 
The rhythm of new launches will continue. November will see the launch of the Peugeot 5008 and the 
new Citroën C3.  
 

*Europe = EU + EFTA + Croatia 
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Inventories: Inventory was reduced by 36% to 400,000 vehicles compared to 628,000 vehicles in stock 
at the start of the year.   
 
 

FAURECIA 
 
Faurecia revenues fell 20.8% in Q3 to €2 268 million compared to the same period in 2008.  
 

GEFCO 
 
Gefco revenues fell 19.8% to €701 million as the economic slowdown reduced the logistics needs 
across its customer network.  
 
 

BANQUE PSA FINANCE 
 
Banque PSA Finance revenues declined by 14.3% to €458 million, mainly due to the decline in 
wholesale loans. 
 
Banque PSA Finance continued to benefit from the recovery in financial markets during the third quarter 
permitting a number of funding operations to be placed successfully. A new 2 year syndicated credit 
facility of €1.5 billion was signed with a pool of 12 international banks, two bond issues were placed for 
€500million and €750 million and Banque PSA Finance also benefited from a £420m loan from the 
Société de Financement de l’Economie Française (SFEF). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

PSA Peugeot Citroën - 75 av. de la Grande Armée - 75116 Paris 
www.psa-peugeot-citroen.com 

4 

 
WORLDWIDE AUTOMOBILE SALES  UNITS 

 

(in k units) * 
Q3 
2008 

Q3 
2009 

% change 
9 M 
2008 

9 M 
2009 

% change 

Europe** 477 508 +6.6% 1 771 1 560 -11.9% 

Russia 19 9 -50.4% 45 33 -27.6% 

Latin America*** 71 62 -13.0% 213 174 -18.2% 

Rest of the world 58 45 -22.4% 171 124 -27.2% 

Assembled vehicles (excl.China) 624 624 0.0% 2 200 1 891 -14.0% 

China 38 69 +82.2% 142 188 +32.4% 

Total Assembled vehicles 662 694 +4.7% 2 342 2 079 -11.2% 

CKD units 54 94 +74.7% 219 295 +34.7% 

Total unit sales 716 788 +10.0% 2 561 2 375 -7.3% 

Of which  passenger cars  615 712 +15.7% 2 206 2 138 -3.1% 

 light commercial vehicles 101 76 -24.7% 355 237 -33.2% 

 

*  Assembled vehicles, disassembled components and CKD units 
**  Europe = EU + EFTA + Croatia 
*** Argentina, Brazil, Venezuela, Mexico, Chile 
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(passenger cars & light commercial vehicles) 9 months 2008 9 months 2009 Change

Peugeot
107 81 300 92 400 14%
1007 9 400 4 100 -56%
206 218 400 269 400 23%
207 379 800 306 900 -19%
307 127 000 65 600 -48%
308 225 000 191 800 -15%
3008 34 300
405 152 900 217 000 42%
406 1 700 0 -100%
407 67 200 31 100 -54%
607 3 300 1 500 -55%
807 11 700 5 800 -50%
4007 11 800 8 200 -31%
Expert 30 400 17 700 -42%
Partner 113 400 95 500 -16%
Boxer 44 500 23 400 -47%
Bipper 19 500 24 300 25%

TOTAL 1 497 400 1 389 300 -7.2%

Citroën
C1 82 400 90 700 10%
C2 55 400 40 600 -27%
C3 186 000 163 600 -12%
C3 Picasso 59 900
ZX 52 400 55 500 6%
Xsara Picasso 62 500 40 600 -35%
C4 157 400 147 800 -6%
C4 Picasso 156 400 110 100 -30%
Xantia 10 200 8 300 -19%
C5 60 500 63 700 5%
C6 2 300 1 200 -48%
C8 7 100 4 600 -35%
C-Crosser 9 800 8 300 -15%
Jumpy 30 800 16 300 -47%
Berlingo 123 600 119 300 -3%
Jumper 43 400 23 000 -47%
Nemo 23 400 31 700 35%

TOTAL 1 063 600 985 200 -7.4%

TOTAL PSA PEUGEOT CITROËN 2 560 900 2 374 500 -7.3%

PSA PEUGEOT CITROËN Group
Worldwide sales by Model



PSA Peugeot Citroën 2008 and 2009 Revenues by Quarter

(in million euros) Q1 08 Q2 08 H1 2008 Q3 08 9M 08 Q4 08 FY 08 Q1 09 Q2 09 H1 2009 Q3 09 9M 09

Automotive 11 269 11 989 23 258 9 647 32 905 8 738 41 643 8 678 9 980 18 658 9 256 27 914

Faurecia 3 245 3 356 6 601 2 863 9 464 2 547 12 011 2 008 2 372 4 380 2 268 6 648

Gefco 925 980 1 904 873 2 777 759 3 536 664 731 1 395 701 2 096

Banque PSA Finance 524 535 1 059 534 1 593 495 2 088 462 453 915 458 1 373

Other businesses and intra-
company eliminations

(1 348) (1 408) (2 756) (1 152) (3 909) (1 014) (4 922) (839) (1 012) (1 851) (901) (2 752)

Total revenues 14 615 15 451 30 066 12 765 42 831 11 525 54 356 10 973 12 524 23 497 11 782 35 279

2008 2009


