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General Motors renews contracts with Capgemini for Application 
Integration Management services  

 
Automaker continues to collaborate with Capgemini to drive excellence in management of its 

IT processes 

Paris, France, New York, US. - December 16, 2010 – Capgemini, one of the world’s leading providers 

of consulting, technology and outsourcing services, announced today that it has been selected by 

General Motors Holdings, LLC (GM) for the renewal of three contracts with GM’s Global Sales, 

Service & Marketing; Global Purchasing and Supply Chain; and Global Business Services 

organizations.   

Thanks to this, Capgemini will continue to serve as the automaker’s application integration management 

(AIM) supplier for each of these respective process areas. The combined value of the five-year 

agreements is more than $100 million (approximately €75 million) and is an extension of Capgemini’s 

ongoing work in support of GM’s Next-Generation Systems Factory Operating Model, which provides 

standardized processes for application management as well as developing common, integrated standards-

based solutions that scale with business needs. These contracts are in addition to the renewal of two other 

General Motors contracts in support of their application outsourcing efforts announced earlier this year. 

Under the terms of these three contracts, Capgemini will collaborate with GM’s Information Technology 

organization in providing services in the areas of: strategic planning, data management, systems 

engineering and architecture (SE&A), software engineering, program management, and verification and 

validation (V&V). Solid execution, innovation, and continued evolution of these services will assist GM 

IT’s on-going efforts to be more flexible, efficient, and effective in delivering new business capabilities. 



 

“The AIM teams involved are a key support element in GM IT’s drive to provide the innovation and 

delivery excellence required by our business,” said Terry Kline, vice president, Information Technology, 

and chief information officer, General Motors. “Capgemini’s services are integral in helping us support 

GM as it designs, builds and sells the world’s best vehicles.” 

“This win is testament to our collaborative relationship with GM, our success over the past four years in 

support of their IT initiatives, and the trust they’ve placed in Capgemini as a strategic partner,” said 

Marc Martinez, General Motors global account executive, Capgemini.  

About Capgemini 
Capgemini, one of the world's foremost providers of consulting, technology and outsourcing services, 
enables its clients to transform and perform through technologies. Capgemini provides its clients with 
insights and capabilities that boost their freedom to achieve superior results through a unique way of 
working, the Collaborative Business Experience®. The Group relies on its global delivery model called 
Rightshore®, which aims to get the right balance of the best talent from multiple locations, working as 
one team to create and deliver the optimum solution for clients. Present in more than 35 countries, 
Capgemini reported 2009 global revenues of EUR 8.4 billion (approximately USD $11.6 billion) and 
employs 100,000 people worldwide. More information is available at www.us.capgemini.com. 
 
 
Rightshore® is a trademark belonging to Capgemini. 
 
 
About General Motors 
General Motors Company (NYSE:GM, TSX:GMM), one of the world’s largest automakers, traces its 
roots back to 1908.  With its global headquarters in Detroit, GM employs 209,000 people in every major 
region of the world and does business in more than 120 countries.  GM and its strategic partners produce 
cars and trucks in 31 countries, and sell and service these vehicles through the following brands:  Buick, 
Cadillac, Chevrolet, GMC, Daewoo, Holden, Isuzu, Jiefang, Opel, Vauxhall, and Wuling.  GM’s largest 
national market is China, followed by the United States, Brazil, the United Kingdom, Germany, Canada, 
and Russia.  GM’s OnStar subsidiary is the industry leader in vehicle safety, security and information 
services.  General Motors acquired operations from General Motors Corporation on July 10, 2009, and 
references to prior periods in this and other press materials refer to operations of the old General Motors 
Corporation.  More information on the new General Motors can be found at www.gm.com. 
 


