
 

 

 

 

 

 

 
 
 

Paris, February 8th 2011 
 

Vivendi supports the “Safer Internet Day” 

 

On February 8th 2011, Vivendi will renew its support to the “Safer Internet Day”, in the framework of its 
partnership with the European Union to better analyze the opportunities and risks of the new digital uses in 
young people’s lives.  

Indeed, Vivendi supports “Pan-EU Youth" (http://www.paneuyouth.eu/web/youth), an initiative carried out 
by European Schoolnet and the Insafe network (European Commission). This pioneering online platform 
offers European teenagers a space to discuss the impact of new technologies on their lives. Today, the 
opening of a new online consultation dedicated to ”Digital lives” will give them the opportunity to share 
their opinions and expectations by inputting blogs, answering polls and debating on forums. They will also 
be able to download an interactive role-playing game designed for the occasion.  

 
 
About Vivendi 
Vivendi is at the heart of the worlds of content, platforms and interactive networks.  
Vivendi combines the world leader in video games (Activision Blizzard), the world leader in music (Universal Music Group), the 
French leader in alternative telecoms (SFR), the Moroccan leader in telecoms (Maroc Telecom Group), the leading alternative 
telecoms provider in Brazil (GVT) and the French leader in Pay TV (Canal+ Group).  
In 2009, Vivendi achieved revenues of €27.1 billion and adjusted net income of €2.6 billion. With operations in 77 countries, the 
Group has over 49,000 employees.  
www.vivendi.com 

 
 


