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Vivendi partners MIPTV's Connected Creative Party

Vivendi is the exclusive sponsor of the Connected Creative Party, the highlight of MIPTV's Connected
Creativity forum, which will bring together the leading companies in entertainment, media, television,
Internet and telecommunications, in Cannes between April 4 and 7.

Vivendi, at the heart of the worlds of content, platforms and interactive networks, supports digital
innovation.

The Connected Creative Party will reward the two best innovative start-ups of the Connected Creativity
Venture (innovations in connected entertainment) and of the Content 360 Festival (digital creation and new
platform concepts).
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