
 
 

 
 

 

 

JCDecaux confirms the acquisition of 25% of Russ Outdoor 
 
 

 
Paris, February 13, 2013 – JCDecaux SA (Euronext Paris: DEC), the number one outdoor 
advertising company worldwide, announced today that it has completed the acquisition of 25% 
of Russ Outdoor, the largest outdoor advertising company in Russia with more than USD300 
million of advertising revenues. 

 
 
 
 
 

Key figures for the Group 

− 2012 revenue: €2,623m 

− JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 index 

− No.1 worldwide in street furniture (426,200 advertising panels) 

− No.1 worldwide in transport advertising with 175 airports and 280 contracts in metros, 
buses, trains and tramways (367,800 advertising panels) 

− No.1 in Europe for billboards (208,500 advertising panels) 

− No.1 in outdoor advertising in the Asia-Pacific region (202,200 advertising panels) 

− No.1 worldwide for self-service bicycle hire 

− 1,013,500 advertising panels in more than 55 countries 

− Present in 3,700 cities with more than 10,000 inhabitants  

− 10,300 employees 
 
Contacts Corporate Communications Department: Agathe Albertini 

33-1 30 79 3499 - agathe.albertini@jcdecaux.fr 
 Investor Relations: Nicolas Buron 

33-1 30 79 79 93 – nicolas.buron@jcdecaux.fr 

 


