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PRESS RELEASE

GROUP 4

Sevres, 29 April 2014

1% quarter of 2014 results
Ongoing transformation of the Group
and confirmed outlook for 2014

e Consolidated revenues of 215.7 million euros down 5.4%, Internet
representing 71% of revenues,

e Gross operating margin of 86.0 million euros with a 39.9% margin rate
e Compliance with covenants

e Confirmed outlook for 2014

On the announcement of Solocal Group’s results for the 1°' quarter of 2014, Jean-Pierre Remy,
Chairman and CEO, said:

"The Group recorded results for the 1% quarter of 2014 in line with the outlook announced. In parallel, our "Digital
2015" transformation program is continuing its progress with the setting up of business units on the 5 verticals, the
change in the contract for all of our sales force which also entails the departure of about 300 sales staff who did not
sign, the reorganisation of operations dedicated to customer service, the deployment of new sales tools and the
deep changes of PagesJaunes and Mappy. Moreover, the refinancing plan with a capital increase combined with
an extension of the bank maturities is going to allow the Group to accelerate the development of our online
activities."

The Board of Directors approved the Group’s consolidated accounts as of 31 March 2014.

In millions of euros Q1 2014 Q1 2013 Change
of which Internet 154.0 155.4 -0.9%
as % of Group revenues 71.4% 68.2%

Gross operating margin 86.0 96.0 -10.4%

as % of Group revenues 39.9% 42.1%
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l. Highlights

Ongoing strong growth in audiences in Q1 2014 driven by mobile and partnerships

PagesJaunes.fr: +20% growth in traffic* towards professionals

Solocal Group: +6% growth in visits? of which 27% mobile visits

Mobile: more than 32 million Group application downloads at the end of March 2014, up
+31% for one year

Partnership with La Fourchette in order to integrate their content into PagesJaunes
Acquisitions of Retail Explorer and Lookingo in order to strengthen our content in
products, brands and deals

Shut down of 123people in order to focus on webmarketing for professionals

Digital 2015 transformation program:

Effective start of the business units of the 5 verticals and finalised reassignment of the
sales and marketing teams

Setting up of a new contract and method of compensation for the sales force: departure of
about 300 sales staff who did not sign and who will be replaced by the end of the summer
Reorganisation of operations dedicated to customer service

Deployment of the new commercial process and of new sales tools

Ongoing development of the transactional services in PagesJaunes and the "web-2-store"
services in Mappy.

. Trend in fixed and mobile Internet audiences

In millions of visits Q12014 Q12013 Change
PagesJaunes 359.6 333.5 +7.8%
of which mobile 101.6 76.3 +33.2%
Mappy (a) 73.5 76.8 -4.3%
of which mobile (a) 27.5 22.8 +20.6%
ComprendreChoisir 21.8 17.2  +26.7%
of which mobile 6.2 3.0 +106.7%
Other (a) 31.1 32.5 -4.3%
Total (b) 486.0 460.1 +5.6%
of which mobile 140.1 104.7 +33.8%

Source : Solocal Group

(a) on a like-for-like basis
(b) shut down of 123people in Q1 2014

The Internet audience for the Group’s sites grew by +5.6% in the 1°' quarter of 2014 compared to
the 1° quarter of 2013, in particular thanks to the strong growth in the number of mobile Internet
visits, up +33.8%. At the end of March 2014, the Solocal Group applications (primarily PagesJaunes
and Mappy) had been downloaded more than 32 million times across all smartphones and tablets in

France.

The Group’s media continue to benefit from strong audiences in the 1% quarter of 2014: 19 million
unique visitors® on the fixed Internet portion and 7 million unique visitors® on the mobile Internet portion
in February 2014 (the 7" Group whose websites are the most visited in France on fixed and mobile

Internet).

! Fixed and mobile internet, PagesJaunes.fr Audiences excluding PagesBlanches, internal source
2 compared to Q1 2013, excluding 123people, internal source
3 Source: Médiamétrie NetRatings — February 2014
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[1l.  Financial Results

GROUP 4

In millions of euros Q1 2014 Q1 2013 Change
Internet 154.0 1554 -0.9%
as % of Group revenues 71.4% 68.2%
Printed directories 56.7 66.9 -15.2%
as % of Group revenues 26.3% 29.3%
Other businesses 5.0 5.7 -12.3%
as % of Group revenues 2.3% 2.5%
as % of Group revenues 39.9% 42.1%
Internet 60.2 64.1 -6.1%
as % of Internet revenues 39.1% 41.2%
Printed directories 24.5 30.0 -18.3%
as % of Printed directories revenues 43.2% 44.8%
Other businesses 1.3 1.9 -31.6%
as % of Other businesses revenues 26.0% 33.3%
Net financial income (27.8) (34.0) +18.2%
Share of profit or loss of an associate 0.0 (0.1) na
Corporate income tax (16.2) (19.4) +16.5%
Corporate income tax rate 45.3% 40.0%

The Group recorded consolidated revenues down 5.4% over the 1* quarter of 2014.
e Internet business represents 71% of the Group’s revenues and has decreased -0.9% over
the 1% quarter of 2014 affected by the setting up of the new commercial organisation.
e The decrease in the Printed directories business remains contained and amounts to
-15.2% over the 1° quarter of 2014.

The Group's gross operating margin of 86.0 million euros over the 1% quarter of 2014 is down
10.4% compared to the 1% quarter of 2013: the drop in gross operating margin is affected by the drop in
the activity and by investments in the management of the digital transformation, which should allow the
Group to get back on the path to growth in 2015. In a context of declining revenue and deep
transformation, controlling the production costs* of Printed directories and personnel costs has allowed
the Group to maintain a high gross operating margin of 39.9% as of 31 March 2014 compared to
42.1% as of 31 March 2013.

“ Paper, Print, Distribution
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The Group's operating income, down 23.1% in the 1° quarter of 2014 compared to the 1% quarter of
2013, reached 63.5 million euros. The decrease in operating income stems from the 10.0 million euro
drop in gross operating margin and from an additional provision for restructuring costs of 9.3 million
euros due to the increase in the number of PagesJaunes sales staff who opted for the departure plan.

GROUP 4

The financial result represents a net expense of 27.8 million euros as of 31 March 2014 down
18.2% compared to 31 March 2013. The average cost of gross debt (including hedging instruments)
decreased 103 basis points, changing from 7.07% as of 31 March 2013 to 6.05% as of 31 March 2014;
this drop is due to the more favourable effect of hedging instruments.

As of 31 March 2014, the Group recorded a corporation tax charge of 16.2 million euros, down
16.5% compared to 31 March 2013. The effective tax rate is 45.3% as of 31 March 2014 compared to
40.0% as of 31 March 2013. This change in the effective tax rate can be explained by the 1.9 point
increase in the CIT rate (increasing from 36.1% to 38.0% introduced by the Finance Law of 2013) and an
impact that was more unfavourable in 2014 than in 2013 of the partial deductibility of financial interest
that changed from 85% in 2013 to 75% in 2014. These effects are partially offset by higher tax credits
(CICE - Tax Credit for Competition and Employment - in particular).

The Group's net income stands at 19.5 million euros as of 31 March 2014, down
32.8% compared to 31 March 2013.

IV. Financial structure

Net debt®> amounts to 1,542.0 million euros as of 31 March 2014, down 142.0 million euros compared
to 31 March 2013.

As of 31 March 2014, the Group had a headroom of 0.7% for its financial leverage covenant which
was 3.72 times an aggregate close to GOM and of 23.0% on its interest coverage ratio which was
3.69 times the net interest expenses®.

The Group's net cash flow at 51.1 million euros at the end of March 2014 is down -30.8%
compared to 31 March 2013. This decline is primarily related to the drop in the gross operating margin
over the period, the increase in investments supporting the "Digital 2015" programme and a shift in the
payment of interest that had favourably impacted net cash flow for the first quarter of 2013. As of 31
March 2014, the Group had a net cash flow of 82.9 million euros.

V. Confirmed outlook for 2014
As announced in November, 2014 will be a year of structural changes, especially in the
commercial area.
In this context and in light of a mediocre economic environment, the outlook for 2014 is:
e Revenue decrease between -3% and -6%
e Normalised’ gross operating margin expected between 355 million euros and 375 million euros

Digital 2015 investments shall allow to return to global growth in 2015 by generating about 75%
of revenues on Internet.

° Net debt corresponds to the total gross financial debt plus or minus the fair value of derivative asset and/or liability hedging instruments and minus cash and cash equivalents.
N Excluding the change in the fair value of hedging instruments, amortisation of loan issue expenses and accretion income.
" GOM normalised : GOM adjusted for accounting effects (without cash impact) related to the implementation of the new sales contracts
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About Solocal Group

GROUP 4

Solocal Group, the leader in local communication, became the new name of PagesJaunes Groupe on 5 June 2013. The Group offers online
content, advertising solutions and transactional services that connect consumers and clients locally. It brings together around 4,500 people —
including nearly 2,200 advisors in local communication in France and Spain to support the digital development of companies (SMEs and micro
businesses, tier 1 brand accounts, etc.) — 17 strong and complementary brands (PagesJaunes, Mappy, 123deal, A vendre A louer,
Embauche.com, Keltravo, Chronoresto, ZoomOn, Solocal Network, ComprendreChoisir, ClicRDV, PIMS, Horyzon Media, Leadformance, QDQ,
Editus and Solocal Group) and nearly 650,000 clients. In 2013, Solocal Group generated nearly €1 billion in revenues, of which 63% via the
Internet, and thus ranks among the key European players in terms of online advertising revenues. Solocal Group is listed on NYSE Euronext
Paris (LOCAL). Further information on Solocal Group is available on www.solocalgroup.com.

Contacts

Press Investors

Delphine Penalva Elsa Cardarelli

+33 (0)1 46 23 35 31 +33 (0)1 46 23 40 92
dpenalva@solocal.com ecardarelli@solocal.com

Edwige Druon
+33 (0)1 46 23 37 56
edruon@solocal.com

This press release contains forward-looking statements. Although Solocal Group feels that its estimates are based upon assumptions which we believe to be
reasonable, these forward-looking statements are subject to numerous risks and uncertainties, which could cause actual results to differ materially from those
anticipated in said forward-looking statements. For a discussion of risks and uncertainties which could cause actual results, financial condition, performance or
achievements of Solocal Group to differ from those contained in the forward-looking, please refer to the "Risk factors" section of the "Document de Référence" filed
with the French financial markets authority (AMF) and available on the Internet sites of the AMF (www.amf-france.org) and of Solocal Group
(www.solocalgroup.com).

This press release and the information it contains are not an offer to sell or to subscribe or a solicitation of an order to buy or subscribe for securities in Solocal
Group in any country whatsoever.

This press release is not an offer or a solicitation of an offer to sell or to subscribe to marketable securities in France. The capital increase with pre-emptive
subscription rights mentioned in this press release which will be dealt with in a prospectus that will be submitted for approval (visa) of the Autorité des Marchés
Financiers.

With respect to the member States of the European Economic Area that have implemented Directive 2003/71/EC of the European Parliament and of the Council of
4 November 2003 (the "Prospectus Directive"), no action has been undertaken or will be undertaken to make an offer to the public of the marketable securities
concerned by this press release requiring a publication of a prospectus in any relevant member State other than France. Consequently, the marketable securities
cannot be offered and will not be offered in any of the member States other than France, save as otherwise provided for in Article 3(2) of the Prospectus Directive, if
they have been implemented in this member State or in the other cases that do not require the publication by Solocal Group of a prospectus with regards to Article
3(2) of the Prospectus Directive and/or the regulations that apply in this member State.

This press release does not constitute an offer to sell marketable securities in the United States or any other country. The marketable securities concerned by this
press release cannot be offered or sold in the United States without registration or exemption from the registration requirement in application of the U.S. Securities
Act de 1933 such as modified. Solocal Group is not planning to register these marketable securities or to make an offer to the public of the marketable securities in
the United States.

In the United Kingdom, this press release is only directed at persons who are considered as (i) "investment professionals" (persons who have professional
experience in matters relating to investments) in terms of Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (such as
modified, the "Order"), (ii) being persons falling within the scope of Article 49(2)(a) to (d) (“high net worth companies, unincorporated associations, etc.") of the
Order, or (iii) persons to whom an invitation or inducement to engage in investment activity (in terms of Article 21 of the Financial Services and Markets Act 2000) in
the framework of the issuing or sale of financial securities can be lawfully addressed (all such persons together being referred to as "Relevant Persons”). In the
United Kingdom, this press release is only directed at Relevant Persons and no person other than a Relevant Person must not act or rely on this press release. Any
investment or investment activity referenced by this press release can be accessed only by Relevant Persons and must be carried out only with Relevant Persons.
The distribution of this press release in certain countries may constitute a violation of the statutory provisions in force.


http://www.solocalgroup.com/
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mailto:edruon@solocal.com
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Appendix 1: Consolidated income statement

GROUP ¢

In millions of euros Q1 2014 Q1 2013 Change
Revenues 215.7 228.0 -5.4%
Net external expenses (46.7) (45.9) -1.7%
Salaries and charges (83.0) (86.0) +3.5%
Gross operating margin 86.0 96.0 -10.4%
as % of revenues 39.9% 42.1%

Legal employee profit-sharing (2.6) (2.9 +10.3%
Share-based payment (0.3) (0.6) +50.0%
Depreciation and amortisation (10.3) (9.9 -4.0%
Other income and expenses (9.4) 0.0 na
Operating income 63.5 82.6 -23.1%
as % of revenues 29.4% 36.2%

Net financial income (27.8) (34.0) +18.2%
Share of profit or loss of an associate 0.0 (0.2) na
Income before tax 35.7 48.4 -26.2%
Corporate income tax (16.2) (19.4) +16.5%
Corporate income tax rate 45.3% 40.0%

Net income 19.5 29.0 -32.8%

Appendix 2: Consolidated cash flow statement

In millions of euros Q12014 Q12013 Change
Gross operating margin 86.0 96.0 -10.4%
Legal employee profit-sharing (2.6) (2.9 +10.3%
Non monetary items included in GOM 1.6 0.9 na
Net change in working capital 18.9 20.6 -8.3%
Acquisition of tangible and intangible fixed assets (16.6) (9.5) na
Operational cash flow 87.3 105.1 -16.9%
as % of GOM 101.5% 109.5%

Cash financial income (12.6) (10.4) -21.2%
Other income and expenses (3.5) - na
Corporate income tax paid (20.1) (21.0) +4.3%
Net cash flow 51.1 73.8 -30.8%
Increase (decrease) in borrowings and bank overdrafts (39.0) (77.0) +49.4%
Other (2.3) (0.2) na
Net cash variation 9.8 (3.4) na
Net cash and cash equivalents at beginning of period 73.1 91.9 -20.5%

Net cash and cash equivalents at end of period 82.9 88.4 -6.2%
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Appendix 3: Consolidated balance sheet

GROUP ¢

In millions of euros
ASSETS

31 Mar 2014 31 Dec 2013 31 Mar 2013

Total non-current assets 221.7 214.8 208.5
Net goodwill 80.9 78.7 82.3
Other net intangible fixed assets 87.3 80.8 70.1
Net tangible fixed assets 23.3 23.6 24.3
Other non-current assets of which deferred tax assets 30.2 31.7 31.7
Total current assets 605.8 585.3 640.6
Net trade accounts receivable 399.9 405.8 416.9
Acquisition costs of contracts 63.7 63.3 70.6
Prepaid expenses 13.3 5.9 13.9
Cash and cash equivalents 84.0 75.6 91.7
Other current assets 44.9 34.7 47.6
TOTAL ASSETS 827.5 800.0 849.0
LIABILITIES

Total equity (1,845.5) (1,866.7) (1,971.6)
Total non-current liabilities 1,592.5 1,617.5 1,712.2
Non-current financial liabilities and derivatives 1,486.2 1,516.2 1,619.6
Employee benefits (non-current) 87.9 85.1 85.3
Other non-current liabilities 18.3 16.3 7.4
Total current liabilities 1,080.5 1,049.2 1,108.4
Bank overdrafts and other short-term borrowings 121.6 132.7 118.7
Deferred income 616.2 597.5 653.9
Employee benefits (current) 1185 119.2 124.3
Trade accounts payable 86.2 84.5 72.2
Other current liabilities 138.1 115.4 139.4
TOTAL LIABILITIES 827.5 800.0 849.0




So

GROUP ¢

Appendix 4: Consolidated net debt

In millions of euros 31 Mar 2014 31 Dec 2013 31 Mar 2013
Cash and cash equivalents 84.0 75.5 91.7
Gross Cash position 84.0 75.6 91.7
Bank overdrafts (1.2) (2.5) (3.3)
Net Cash position 82.9 73.1 88.4
Bank borrowings (1,234.6) (1,297.5) (1,368.2)
Bond borrowings -Senior secured notes (350.0) (350.0) (350.0)
Revolving credit line drawn* (20.0) - -
Loan issuance expenses 224 254 34.6
Capital leases (0.0) (0.0) (0.1)
Fair value of hedging instruments (18.0) (20.2) (44.3)
Accrued interest not yet due (18.2) (6.3) (37.4)
Other financial liabilities (6.3) (4.2) (7.0)
Gross financial debt (1,624.8) (1,652.7) (1,772.4)

of which current (138.7) (136.4) (152.8)

of which non-current (1,486.2) (1,516.2) (1,619.6)
Net debt (1,541.9) (1,579.6) (1,684.0)
Net cash (debt) excluding fair value of financial (1,546.3) (1,584.8) (1,674.3)

instruments and loan issuance expenses

*At 03/31/2014, €48,2 M available under the undrawn revolving credit line



