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 ANA REPORT: PUBLICIS GROUPE STATEMENT 

      

  
Statement Highlights:  
  
• We are committed to understanding and respecting our clients’ transparency requirements in 

all situations, and this is a standard part of our client contract negotiation process. We are 
crystal clear: we are committed to full compliance with the terms of the client-agency 
agreements we sign, and we have strict internal rules that serve as controls on our practices. 
 

• The ANA has failed its members, advertisers, agencies and the entire industry by releasing a 
report that relies on allegations about situations involving unnamed companies and individuals 
to make broad, unsubstantiated and unverifiable assertions. Despite repeated urging by 
Publicis Groupe and others in the industry to include names and sources in its report, the 
document hides behind suspicions and anonymity rather than encouraging real 
accountability.   

	
  
• We are continuing to review the ANA’s report, and will comment further as appropriate.  
  
 
Publicis Groupe Media Statement: 
 
We fully understand that clients need to be certain that their investments are managed in a 
professional way and according to the contracts they have signed. Mutual trust has been a pillar 
of our Groupe for decades. Had the ANA been willing to have an open dialogue with our industry 
we would have been immediately ready to cooperate, as we did last year, and that is reflected in 
our engagement with the 4A’s. By refusing such a dialogue and choosing a sensational approach, 
it seems clear that the ANA is not trying to find a solution to the alleged problems, and instead is 
acting with other goals in mind.  
 
The ANA has failed its members, advertisers, agencies and the entire industry by releasing a 
report that relies on allegations about situations involving unnamed companies and individuals to 
make broad, unsubstantiated and unverifiable assertions. Despite repeated urging by Publicis 
Groupe and others in the industry to include names and sources in its report, the document hides 
behind suspicions and anonymity rather than encouraging real accountability.   
  



Publicisgroupe.com  2/3 
 

 

 

As a result, the report fails to achieve a constructive outcome of encouraging change that can 
assure advertisers and agencies are well-equipped to work together in a rapidly evolving media 
environment. The various highlighted practices distort the picture of the marketplace by 
suggesting that they are pervasive. These allegations are too serious for the ANA to act in such 
an unhelpful way. 
  
If the report’s authors have evidence of wrongdoing by specific agencies, they should come 
forward and state their case, so that the appropriate action can be taken.  
  
The unsubstantiated claims are already causing serious damage to the reputation of the industry 
and endangering the most valuable component of the agency-advertiser relationship:  trust.   
  
Trust is a key tenet at Publicis Groupe. We are committed to understanding and respecting our 
clients’ transparency requirements in all situations, and this is a standard part of our client 
contract negotiation process. Publicis Groupe has strict internal rules, including a code of conduct 
that serve as important controls on our practices and public reporting. In addition, we continually 
examine our processes and procedures to ensure we are following best practices, and our people 
are expected to meet these high standards.  
  
We are crystal clear: we are committed to full compliance with the terms of the client-agency 
agreements we sign. We always want to hear from any client that has concerns about the 
delivery of our services and how we are compensated, so that we can address those directly with 
them. We also recognize that some alleged practices under question may not be egregious 
transgressions, but rather outmoded practices that have not kept pace with the fast changes in 
the media landscape that require more engagement and dialogue between agencies and clients, 
and better alignment to assure comfort and consensus.   
  
Consistent with our strong advocacy for the industry and our clients’ best interests, we were 
active participants in discussions last year with the ANA and the 4A’s toward the shared goal of 
enhancing media transparency. We were on the verge of announcing a broad set of principles 
when these efforts were unexpectedly abandoned by the ANA. We remain strong advocates of 
developing industry guidance now.   
  
Our letter sent to the 4A’s on May 30, before the report was released, outlined our concerns 
about the ANA’s approach, which went unheeded.  
   
Ultimately, the industry has been diminished and maligned by the ANA’s short-sighted and 
unilateral agenda of casting aspersions on an entire industry, rather than promoting trust and 
transparency, which should be paramount.  
	
   
We are continuing to review the ANA’s report, and will comment further as appropriate.  
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About Publicis Groupe – The Power of One 
Publicis Groupe [Euronext Paris FR0000130577, CAC 40] is a global leader in marketing, communication, and digital transformation. 
Active across the entire value chain, from consulting to creation, and production, Publicis Groupe offers its clients a transversal, 
unified and fluid model allowing them access to all the Groupe’s tools and expertise around the world. Publicis Groupe is organized 
across four Solutions hubs:  
Publicis Communications, Publicis Media, Publicis.Sapient and Publicis Health. These 4 Solutions hubs operate across 
principal markets, and are carried across all others by Publicis One. Publicis One is a fully integrated service offering making the 
Groupe’s expertise available to all clients, under one roof. Present in over 100 countries, Publicis Groupe employs nearly 80,000 
professionals.  
www.publicisgroupe.com | Twitter: @PublicisGroupe | Facebook: www.facebook.com/publicisgroupe | LinkedIn: Publicis Groupe 
| http://www.youtube.com/user/PublicisGroupe | Viva la Difference! 

  
 
Contacts 
Publicis Groupe    
Peggy Nahmany Corporate Communications + 33 (0)1 44 43 72 83 peggy.nahmany@publicisgroupe.com 
Jean-Michel Bonamy Investor Relations + 33 (0)1 44 43 77 88 jean-michel.bonamy@publicisgroupe.com 
Chi-Chung Lo Investor Relations + 33 (0)1 44 43 66 69 chi-chung.lo@publicisgroupe.com 
 

 Publicis Media 
 Anita Mcgorty Corporate Communications      + 1 212 468-3788               anita.mcgorty@smvgroup.com 
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