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Rémy Cointreau Group affirms its identity 

- new corporate website, new signature, new logo - 

2016 marked the beginning of a new era for the French family-run Group Rémy Cointreau, which now, more 
than ever, is affirming its mission: to craft exceptional spirits.  

In order to express and share the values that have shaped it since its origins with greater force and individuali-
ty, the Group has launched a new website, remy-cointreau.com, adorned in the colours of its new corporate 
identity: a logo taking the shape of a hallmark, as a mark of exception, and a signature: 

“Terroirs, People and Time” 

“While the Group's brands each have their own identities, they share strong common values, instilled by the 
Group. We want these values to be brought to life in a more visible way for all our audiences. The redesign of 
the visual identity and corporate website is a first step”, explains Valérie Chapoulaud-Floquet, Chief Executive 
Officer of the Group.  

“Each of our products is associated with a specific terroir. Men and women work this land to get the best pos-
sible out of it. And the full value of this work is only realised many years later. This bond, which connects our 
clients to the terroirs through these people, represents the whole truth and nobility of our mission”, underlines 
François Hériard Dubreuil, Chairman. 

The new corporate website – launched on 15 December 2016 in French and English – immerses users into the 
Group’s universe and soul. Structured around six sections – Group / Brands / Finance / Talents / CSR / News –
the site invites users to find out the latest news about the Group and its brands, its CSR actions, its philosophy 
in human resources, employee stories, as well as to apply for a position online, amongst other things. 

Visit the corporate site here: remy-cointreau.com. 

About Rémy Cointreau Group:  
The French, family-run Rémy Cointreau Group is a leading operator in the global Wine & Spirits market with 1,800 
employees worldwide. The Group, whose origins date back to 1724, is the result of the merger in 1990 of the holding 
companies of the Hériard Dubreuil and Cointreau families, which controlled E. Rémy Martin & Cie SA and Cointreau & Cie 
SA respectively. Rémy Cointreau Group has a portfolio comprising twelve upmarket brands of international renown: the 
Rémy Martin and Louis XIII cognacs, the Cointreau liqueur, the Metaxa Greek spirit, the Mount Gay rum, the St-Rémy 
brandy, The Botanist gin and the Bruichladdich, Port-Charlotte, Octomore, Westland and Domaine des Hautes Glaces 
single malt whiskies. Rémy Cointreau is listed on NYSE Euronext Paris. 


