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Worldwide sales at 1.9M units in the first half of 2019  
 

 Strengthened position in Europe with an increased market share of +0.3pt  

 Start of production at the Kenitra1  plant to support commercial offensive in 
Middle East & Africa 

 Ongoing electrification on the launch pad with 92 electrified models 
 

« Despite the decline of the global automotive markets for this first half, our commercial teams 
have managed to increase market shares in several countries, especially in Europe and Africa. 
The rigorous deployment of our Core Model and Core Techno strategies is decisive asset to 
manage profitable sales and enhance customer satisfaction.» says Carlos Tavares, Chairman 
of the Groupe PSA Managing Board. 

 

Electrification offensive is mastered with the aim to have a 100% electrified3 range from 
2025  

Groupe PSA aims to be a major player in electrified mobility with all new models coming in a 
hybrid plug-in or an all-electric version : DS 3 CROSSBACK E-TENSE, Peugeot e-208, e-2008 
and Opel Corsa-e in 100% electric version, and DS 7 CROSSBACK E-TENSE 4X4, Peugeot 
3008 HYbrid & HYbrid4, Peugeot 508 & 508 SW HYbrid, Opel Grandland X Hybrid4 and 
Citroën C5 Aircross SUV Hybrid in hybrid plug-in version. 

Groupe PSA is also preparing a full electrified LCV range by 2025, starting with Citroën 
Berlingo and Peugeot Partner, already available in an electric version. The new electrified 
generation of these vehicles for Peugeot, Citroën and Opel/Vauxhall will be available by 2021. 
The group presented last April a preview of the electrified versions of Peugeot Boxer and 
Citroën Jumper at the Birmingham Commercial Vehicle Show. It also announced an electrified 
version for 2020 in the medium van segment. 

Fourteen new electrified vehicles will be launched in just two years. 
 

Europe: profitable growth  

In a declining market over the first half year (-2.4%), the Group strengthened its position by 
achieving a 17.4% market share, growing in all main markets, particularly in Italy (+1.1pts), 
France (+0.7pt), the United Kingdom (+0.2pt), Germany (+0.1pt), and Spain (+0.1pt). 

This performance is driven by the excellent results of Citroën, which has achieved an eight-
year sales record with the strongest growth within the Top 12 brands. As a result, the brand 
has gained 0.3 point in market share in Europe, thanks in particular to the success of its SUV 
range (C5 Aircross and C3 Aircross). 

Opel Vauxhall has continued its development since last autumn and grew slightly its market 
share. This market share grew among other markets in France (0.2 pt), UK (+0.2 pt) and Italy 
(+0.7 pt), while the brand at the same time kept its focus on the deployment of profitable sales. 

                                                           
1 In Morocco 
2 4 BEV : DS 3 CROSSBACK E-TENSE + e-208 + e-2008 + Corsa-e and 5 PHEV : 3008 HYbrid & HYbrid4 + 508 & 508 SW HYbrid + 
Grandland Hybrid4 + DS 7 CROSSBACK E-TENSE 4x4, Citroën C5 Aircross SUV Hybrid in hybrid plug-in version 
3 Full Electric or plug-in hybrid  

https://media.groupe-psa.com/en/start-production-kenitra-plant
https://www.groupe-psa.com/en/automotive-group/innovation/electrification-in-motion/
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Combo, Crossland X, Grandland X carry most of this performance and Opel Vauxhall will 
benefit from the launch of the new Corsa in the second half of the year. 

The Peugeot market share is stable in Europe. Beyond the continuous success of its SUVs 
3008/5008, Peugeot is also progressing well thanks to the award-winning 508 family with the 
launch of the new 508 SW: the 508 sedan is 1st in France since its launch. Peugeot also beats 
its previous LCV sales record in the 1st semester.  

DS Automobiles confirms the brand's sustainable growth (+1.7% vs 2018 H1, and +16% in Q2 
vs 2018 Q2) with DS 7 CROSSBACK - leader in SUV Premium in France during the first half 
- and DS 3 CROSSBACK, launched in May in France and number 1 in terms of registrations 
of premium SUVs in June in France.  

Groupe PSA is also maintaining its leadership in LCVs with a 24.7% market share.  
 

Middle East – Africa: operational industrial footprint 

Groupe PSA market share increased in its main markets: Morocco (+4.7pts), Egypt (+3.5pts), 
Algeria (+2.7pts) and Turkey (+0.5pt). The evolution of sales is impacted by the wind down 
from Iran4 and the Turkish market (-44.8%) downturn. 

With the start of production at the Kenitra plant in Morocco, the Group will be able to produce 
models that meet customers’ expectations and achieve its commercial ambitions in the region.  
 

China & South East Asia: improving business model in China 

In a declining Chinese market, sales are down 62.1%. DS maintained its market shares. The 
Group is working on action plans with its partners to tackle current issues and lower the 
breakeven point of the JVs.  

Electric offensive is underway with the launch of Peugeot 508L PHEV, as well as BEV Peugeot 
2008 and DS 3 CROSSBACK in 2020. 

The exports from the Malaysian hub NAM5
 are now starting for Peugeot 3008 and 5008.  

 

Latin America: headwinds in Argentina  

Group sales have decreased by 29.3% in Latin America with a strong hit of Argentinean market 
downturn (-50.3%). However, the group stabilized its market share in Brazil driven by the 
success of the SUV C4 Cactus and the LCV offensive. It has maintained its position in Chile 
and improved in Mexico in decreasing markets. Opel made a strong progress in the region 
increasing its market share. 

Some encouraging trend results from the success of SUV models and recent launches: Citroën 
C5 Aircross and Peugeot 2008 and completed by Citroën C4, Peugeot Rifter and soon  
DS 3 CROSSBACK. The LCV offensive is also ongoing with the recent launches of the new 
Peugeot Partner, Citroën Berlingo and Opel Combo. 
 

India-Pacific: sales growth (+2.3%) 

The recurring success of the Group in Japan continues with sales up 16%. Groupe PSA 
achieved another milestone by announcing in April the launch of the Citroën brand in India and 
starting the production of gearboxes (Hosur plant) with its partner AVTEC Ltd (a CK Birla Group 
Co.). 
 

Eurasia: prepare the relaunch of the Opel brand 

Facing a downward trend of the Russian market (-2.4%), Groupe PSA market share is slightly 
declining (-0.2pt). The Group is launching DS Automobiles in Ukraine with the first DS Store 

                                                           
4Volumes industrialized in Iran are no longer recorded in consolidated sales since May 1st 2018 
5 Naza Automotive Manufacturing 
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to open in July. The Group is also preparing the relaunch of the Opel brand in Russia starting 
with the Zafira Life and the Grandland X, first models to be available in few months.  

CONSOLIDATED WORLD SALES (CWS) by region 
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H1 2018

REGION PSA MARQUE Volume Volume %Var 

Europe PEUGEOT 650,104 639,385 -1.65%

CITROËN 444,295 455,855 2.60%

DS 28,326 28,801 1.68%

OV 550,956 554,085 0.57%

TOTAL 1,673,681 1,678,126 0.27%

China & SE Asia PEUGEOT 91,077 33,068 -63.69%

CITROËN 69,333 29,123 -58%

DS 2,049 1,757 -14.25%

OV 487 221 -54.62%

TOTAL 162,946 64,169 -60.62%

Latin America PEUGEOT 64,386 41,518 -35.52%

CITROËN 32,776 26,970 -17.71%

DS   474   343 -27.64%

OV   397 465 17%

TOTAL 98,033 69,268 -29.34%

PEUGEOT 185,691 39,930 -78.5%

CITROËN 19,963 17,921 -10.23%

DS 593   769 29.68%

OV 19,886 12,945 -34.90%

TOTAL 226,133 71,565 -68.35%

India & Pacific PEUGEOT 10,006 9,463 -5.43%

CITROËN 3,052 3,643 19.36%

DS 283   538 90.11%

TOTAL 13,341 13,644 2.27%

Eurasia PEUGEOT 4,412 3,698 -16.18%

CITROËN 3,142 2,522 -19.73%

DS   29   9 -68.97%

OV   106   341 ++

TOTAL 7,689 6,570 -14.55%

Total PEUGEOT 1,005,676 767,062 -23.73%

CITROËN 572,561 536,034 -6.38%

DS 31,754 32,217 1.46%

OV 571,832 568,029 -0.67%

TOTAL 2,181,823 1,903,370 -12,76%

H1 2019

Middle East 

Africa
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Media contact: Karine Douet – +33 6 61 64 03 83  – karine.douet@mpsa.com 

 

About Groupe PSA 

Groupe PSA designs unique automotive experiences and delivers mobility solutions to meet all customer expectations. The 
Group has five car brands, Peugeot, Citroën, DS, Opel and Vauxhall and provides a wide array of mobility and smart services 
under the Free2Move brand. Its ‘Push to Pass’ strategic plan represents a first step towards the achievement of the Group’s 
vision to be “a global carmaker with cutting-edge efficiency and a leading mobility provider sustaining lifetime customer 
relationships”. An early innovator in the field of autonomous and connected cars, Groupe PSA is also involved in financing 
activities through Banque PSA Finance and in automotive equipment via Faurecia.. 

Media library: medialibrary.groupe-psa.com  /       @GroupePSA_EN 

mailto:karine.douet@mpsa.com
https://www.groupe-psa.com/fr
https://www.groupe-psa.com/en/story/en-route-vers-la-voiture-autonome/
http://medialibrary.groupe-psa.com/
https://twitter.com/GroupePSA_EN

