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Rueil-Malmaison, January 15, 2020

Evolution of Groupe PSA Global Executive Committee

Effective January 15, Yves Bonnefont will lead a study on potential synergies within a portfolio
of brands. This role will cover the following:

¢ Brands positioning from a customer and geographical point of view
e Strategy and synergies

Yves Bonnefont will report to Carlos Tavares.

Béatrice Foucher, currently Deputy DS CEO, will succeed to Yves Bonnefont as DS CEO and
Member of the Global Executive Committee.

Béatrice Foucher has got a strong track record in product and electric vehicles, she especially
led the internationalization of product portfolios.

Carlos Tavares Chairman of the Managing Board, said: “After successfully launching DS
Automobiles six years ago as the premium brand of Groupe PSA, | look forward to having Yves
Bonnefont taking on this new project”.

Effective January 15, 2020, Linda Jackson will lead a study to clarify and support brand
differentiation within a brand portfolio. This role will cover:

¢ Brand clarification and coherence of Brand messages across the Group
¢ Brand differentiation within a brand portfolio

Linda Jackson will report to Carlos Tavares.

Vincent Cobee, currently Deputy Citroén CEO, will succeed Linda Jackson as Citroén CEO
and Member of the Global Executive Committee.

Vincent Cobee has a wide experience in international markets, essential for Citroén to succeed
in its objective to grow internationally.

Carlos Tavares Chairman of the Managing Board said: “After six years leading the Citroén
brand, establishing successfully its new positioning, increasing sales volume and market share
in Europe, and preparing the international offensive, | am pleased to announce that Linda
Jackson, with her great brand building experience, is taking up this new responsibility within
the Group.”
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About Groupe PSA

Groupe PSA designs unique automotive experiences and delivers mobility solutions to meet all customer expectations. The
Group has five car brands, Peugeot, Citroén, DS, Opel and Vauxhall and provides a wide array of mobility and smart services
under the Free2Move brand. Its ‘Push to Pass’ strategic plan represents a first step towards the achievement of the Group’s
vision to be “a global carmaker with cutting-edge efficiency and a leading mobility provider sustaining lifetime customer
relationships”. An early innovator in the field of autonomous and connected cars, Groupe PSA is also involved in financing
activities through Banque PSA Finance and in automotive equipment via Faurecia.-
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