
 

Paris, August 30, 2022 

Appointments in the Communications departments 

of the Vivendi Group 

 
Chief Communications and CSR Officer  

at Havas Group 

 
Chief Communications Officer at Vivendi  

and member of its Executive Committee 

 
Director of External Corporate 

Communications at Prisma Media 

 

Several appointments have been made in the Communications departments of the Vivendi Group. 

Stéphanie Bertrand-Tassilly, previously Director of External Corporate Communications and CSR at 

Prisma Media, succeeded Lorella Gessa as Chief Communications and CSR Officer and member of the 

Executive Committee at Havas Group following the latter's appointment, on May 26, 2022, as Vivendi’s 

Chief Communications Officer and member of its Executive Committee, positions she assumed on  

June 24, 2022. 

Frédéric Vallois, previously Vivendi Group’s Internal Communications and Editorial Director, was 

appointed Prisma Media’s Director of External Corporate Communications. A successor to his position 

within Vivendi's Internal Communications department will be appointed shortly.  

Lorella Gessa, Vivendi’s Chief Communications Officer, said: “These exchanges of functions within the 

Group and the cross-fertilization of skills that they allow constitute yet another step towards closer 

integration of Vivendi’s various businesses. These are concrete examples of internal mobility which reflect 

the Group’s commitment to fostering internal talent. » 
 

Lorella Gessa  holds degrees in French and English literature and a master’s degree in strategic communications from 

Columbia University in New York. She began her career at IBM in Italy and the United States before moving on to positions at 

Ford and Sara Lee and then joining the Havas Group. In June 2007, she was appointed Havas Group’s Communications Director 

before being named Vivendi’s Chief Communications Officer and becoming a member of the Vivendi Executive Committee on 

June 24, 2022. 

Stéphanie Bertrand-Tassily holds a master's degree in business law from the University of Paris X Nanterre. After more 

than 12 years of experience in candidate assessment, employer branding and cross-functional human resources projects within 

specialized firms and Ernst & Young, she joined Prisma Media in 2011 as Recruitment and Mobility Manager before being 

appointed Director of External Corporate Communication in 2015, to which CSR responsibilities were added. She became Chief 

Communications and CSR Officer and member of the Executive Committee of Havas Group in August 2022.  

A graduate of Sciences Po Paris, Frédéric Vallois began his professional career with Deloitte. Between 2010 and 2012, he 

worked as a spokesperson for the French government before joining Vivendi as a speechwriter for the Management Board. In 

2018, he was also appointed Vivendi’s Internal Communications Director. Frédéric Vallois became Prisma Media’s External 

Corporate Communications Director in August 2022 and was also appointed Licensing Director for the Harvard Business Review 

France and National Geographic France. 



 

Pictures are available upon request. 

 

 

 

 

About Vivendi 

Since 2014, Vivendi has built a world-class content, media and communications group. The Group owns leading, strongly complementary 

assets in television and movies (Canal+ Group), communications (Havas Group), publishing (Editis), magazines (Prisma Media), video games 

(Gameloft), live entertainment and ticketing (Vivendi Village). It also owns a global digital content distribution platform (Dailymotion). 

Vivendi’s various businesses cohesively work together as an integrated industrial group to create greater value. Vivendi is committed to the 

environment and has set the goal of contributing to net zero carbon worldwide by adopting an approach in line with the Paris Agreements. 

In addition, the Group is helping to build more open, inclusive and responsible societies by supporting diverse and inventive creative works, 

promoting broader access to culture, education and its businesses, and by increasing awareness of 21st-century challenges and opportunities. 

www.vivendi.com. 

http://www.vivendi.com/

