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GROUPE SEB STRENGTHENS ITS DECARBONIZATION AMBITION  

AND RECEIVES SBTi VALIDATION 

 

 
In June 2024, Groupe SEB reaffirmed its commitment to combating climate change by pledging to achieve 

net-zero through the Science-Based Targets initiative (SBTi)1.  

 

On this occasion, the Group submitted new targets to accelerate the reduction of Greenhouse Gas (GHG) 

emissions, across scopes 1, 2 and 3, to be achieved by 2030 and 2050. This reflects its determination to 

actively contribute to limiting global warming to 1.5°C worldwide and achieving carbon neutrality.  

 

These new targets have just been validated by the SBTi, which confirmed their alignment with the 

latest scientific data on climate change. These commitments focus on short- and long-term 

decarbonization trajectories with 2021 as the baseline year, as follows: 

▪ Reduce absolute GHG emissions for scopes 1 and 2 by 42% by 2030. 
▪ Reduce absolute GHG emissions for scope 32 by 25% by 2030.  
▪ Achieve net-zero by 2050 by reducing absolute GHG emissions for scopes 1, 2 and 3 by 90%.   

 

To achieve its targets, the Group is implementing an approach that spans its entire value chain.  

 

Upstream, it is committed to working closely with its suppliers to raise awareness of climate challenges and 

to integrate an increasing proportion of recycled materials into its products. Within its operations, the Group 

strives to reduce its energy consumption through optimization measures and by increasing the share of low-

carbon electricity used in its production processes. Lastly, Groupe SEB is also taking steps to limit GHG 

emissions associated with the use of its products by improving their energy efficiency and promoting their 

optimal use among consumers.   

 

Stanislas de Gramont, Chief Executive Officer of Groupe SEB, commented: “Our products make 

consumers’ everyday life easier and more enjoyable and contribute to better living all around the world. We 

believe it is our duty and responsibility to limit their environmental footprint. The validation of our 

decarbonization targets by the SBTi reflects our commitment to contributing to the fight against climate 

change. As such, we will fully integrate our climate-focused approach into our activities and value chain. We 

will continue our decarbonization efforts in collaboration with our stakeholders, whose partnership is essential 

to our collective success.” 

  

 
1 The SBTi is a nonprofit organization that includes a subsidiary entity responsible for hosting its validation services. The SBTi's founding partners are CDP, the World 
Resources Institute (WRI), the United Nations Global Compact (UNGC), and the World Wildlife Fund for Nature (WWF). The initiative encourages companies and 
financial institutions to actively participate in the fight against climate change. It provides standards and tools to help them set GHG emissions reduction targets in line 
with what is necessary to limit global warming to 1.5°C and achieve carbon neutrality by 2050. 
2 Scope 3 targets focus on GHG emissions from purchased goods and services, upstream transportation and distribution and the use of sold products. 
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Key dates – 2025  

23 January | after market closes Provisional sales 2024 

27 February | pre-market 2024 Results 

24 April | after market closes Q1 2025 sales and financial data 

20 May | 2:30 p.m. Annual General Meeting 

23 July | after market closes First-half 2025 sales and results 

23 October | after market closes 2025 Nine-month sales and financial data 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

World reference in Small Domestic Equipment and professional coffee machines, Groupe SEB operates with a unique portfolio of 40 top brands (including 

Tefal, Seb, Rowenta, Moulinex, Krups, Lagostina, All-Clad, WMF, Emsa, Supor), marketed through multi-format retailing. Selling more than 400 million 

products a year, it deploys a long-term strategy focused on innovation, international development, competitiveness and client service. Present in over 150 

countries, Groupe SEB generated sales of €8 billion in 2023 and has more than 31,000 employees worldwide.  
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