Nanterre, le 14 juin 2010

Faurecia targets EUR 16 billion sales in 2014

During its Investor Day presentation held in Paris, Faurecia has presented its strategy and
medium term objectives.

Faurecia announced it targets 2014 sales at around EUR 16 billion, supported by a
compounded annual growth rate (CAGR) of 12% over the period 2009-2014, of which 8% of
organic growth. The sales generated outside of Europe will grow from 23% of Faurecia’s
total sales in 2009 to 42% in 2014.

More detailed information will be published in the course of the afternoon.

Presentation material used during the Investor Day will be made available part by part
during the day on www.faurecia.com, under « Shareholders & Investors ».

Faurecia is one of the world’s leading (# 5 worldwide) automotive equipment suppliers with four key
Business Groups: Automotive Seating, Emissions Control Technologies, Interior Systems and
Automotive Exteriors. In 2009, the Group posted sales of 9.3 billion euros. It employs 62,000 people in
32 countries at 200 sites and 33 R&D centers. Faurecia is listed on the NYSE Euronext Paris stock
exchange. For more information visit: www.faurecia.com
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