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UBISOFT® REPORTS THIRD-QUARTER 2015-16 SALES 

 

 €561.8 million in sales 
 

 Tangible results of the Group’s strategy: 
 

- Record engagement levels and digital revenue weighting 
 

- A strong comeback in multiplayer with Tom Clancy’s Rainbow Six® Siege 
 

 Targets for full-year 2015-16 updated:  
 

- Sales of around €1,360 million 
 

- Non-IFRS operating income of approximately €150 million 
 

 Initial targets for 2016-17: confirmation of a more recurring financial profile 
 

- Sales of around €1,700 million 
 

- Non-IFRS operating income of approximately €230 million 

 

 

Paris, February 11, 2016 – Today, Ubisoft released its sales figures for the fiscal quarter 

ended December 31, 2015. 

 

Yves Guillemot, Co-Founder and Chief Executive Officer, stated "Looking beyond our sales 

figures for the quarter, which have led us to update our full-year targets, our strategy of 

focusing on player engagement is paying off. For example, Rainbow Six Siege achieved record 

engagement levels during the period thanks to the success of its exceptional multiplayer mode. 

These advances are a decisive step in our business development and demonstrate the strong 

execution of our strategy, which will ultimately translate into regular revenue streams and 

enhanced profitability. The upcoming releases of Far Cry Primal and The Division should confirm 

these trends. The Division – whose recent closed beta exceeded all of our expectations – is set 

to be one of the largest launches of a new brand in the history of the video game industry." 

 

"We are now in a position to take the decision not to release a new Assassin’s Creed game in 

2016-17, in order to give the brand a new dimension, while still presenting very solid targets for 

the fiscal year. These targets reflect the measures we have been putting in place over the past 

few years to transform our business model. Our portfolio of powerful franchises is solid and 

balanced and our global audience is growing steadily. At the same time, the digital segment is 

playing an increasingly important role and we are making a strong comeback in multiplayer. We 

now create experiences that accompany players throughout the year so we can enhance their 

long-term engagement. Each of these positive factors testifies to the change in Ubisoft’s profile 

and has a favorable impact on our financial performance.” 

 

Guillemot concluded by saying "Our medium-term targets – which we will be presenting in a 

week’s time – will confirm our potential for growth, enhanced profitability, cash generation and 

value creation for our shareholders.”  
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Third-quarter sales 

 

Sales for the third quarter of 2015-16 came to €561.8 million, compared with €809.7 million in 

third-quarter 2014-15 and a target of approximately €600 million. For the first nine months of 

fiscal 2015-16, sales totaled €769.1 million versus €1,293.9 million for the corresponding prior-

year period. 

 

The third-quarter 2015-16 was notably marked by:  
 

 A slower launch than expected for Assassin's Creed® Syndicate, in an exceptionally fierce 

competitive environment. The game’s quality was lauded by the franchise’s fans, 

however, and the Group was particularly pleased with the marked rise in players’ 

engagement compared with the prior title. 
 

 Record player engagement levels for Tom Clancy’s Rainbow Six Siege, with first-person 

shooter fans especially appreciating the quality of the multiplayer mode. 
 

 The increasing weighting of digital within Ubisoft’s overall sales, with this segment’s 

revenues amounting to €207.7 million for the first nine months of 2015-16 and 

representing 27.0% of the total, versus 21.2% for the same period of 2014-15.  
 

 A 42.6% jump in back-catalog sales to €280.8 million for the first nine months of 2015-

16. 

 

 

Outlook 

 

Full-year 2015-16 
 

Ubisoft is revising its targets for full-year 2015-16. The new targets are sales of around €1,360 

million and non-IFRS operating income of approximately €150 million, compared with the 

previous targets of flat sales and non-IFRS operating income of at least €200 million.  

 

Sales for the fourth quarter of 2015-16 
 

Ubisoft expects fourth-quarter 2015-16 sales to amount to approximately €591 million, 

compared with €170 million for the fourth quarter of 2014-15. The period will see the following 

main releases:  
 

 Tom Clancy’s The Division™ for PC, PLAYSTATION®4 and Xbox One™ 
 

 Far Cry® Primal for PC, PLAYSTATION®4 and Xbox One™ 
 

 Tom Clancy’s Rainbow Six® Siege Operation Black Ice expansion for PC, 

PLAYSTATION®4 and Xbox One™ 

Initial targets for 2016-17 
 

In 2016-17 the Company expects to achieve sales of around €1,700 million, non-IFRS operating 

income of approximately €230 million and strong free cash flow generation. Ubisoft will launch a 

very high-quality line-up, including For Honor®, South Park™ the Fractured but Whole™, Tom 

Clancy’s Ghost Recon® WildLands, the next instalment of Watchdogs®, and a new high-potential 

AAA brand with strong digital live services. Growth also will be driven by further increases in 

revenues for the digital segment and the back catalog. 
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Contact 

Investor relations 

Jean-Benoît Roquette 

SVP Investor Relations 

+ 33 1 48 18 52 39 

Jean-benoit.roquette@ubisoft.com 

 

 

Disclaimer 

This statement may contain estimated financial data, information on future projects and transactions and future business 

results/performance. Such forward-looking data are provided for estimation purposes only. They are subject to market risks 

and uncertainties and may vary significantly compared with the actual results that will be published. The estimated financial 

data have been presented to the Board of Directors and have not been audited by the Statutory Auditors. (Additional 

information is specified in the most recent Ubisoft Registration Document filed on July 2, 2015 with the French Financial 

Markets Authority (l’Autorité des Marchés Financiers)). 

 

About Ubisoft 

Ubisoft is a leading creator, publisher and distributor of interactive entertainment and services, with a rich portfolio of 

world-renowned brands, including Assassin’s Creed, Just Dance, Watch_Dogs, Tom Clancy’s video game series, Rayman 

and Far Cry. The teams throughout Ubisoft’s worldwide network of studios and business offices are committed to delivering 

original and memorable gaming experiences across all popular platforms, including consoles, mobile phones, tablets and 

PCs. For the 2014-15 fiscal year Ubisoft generated sales of €1,464 million. To learn more, please 

visit www.ubisoftgroup.com. 

 

© 2016 Ubisoft Entertainment. All rights Reserved. Just Dance, Watch Dogs, Assassin’s Creed, Far Cry, For Honor, The Crew logo, Rayman, the character 

of Rayman, Tom Clancy’s, Rainbow Six, The Division logo, Ghost Recon, Trackmania, Ubisoft and the Ubisoft logo are trademarks of Ubisoft Entertainment 

in the US and/or other countries. Far Cry Primal is based on Crytek’s original Far Cry directed by Cevat Yerli. © 2014–2015 South Park Digital Studios LLC. 

All Rights Reserved. South Park and all elements thereof © 2014–2015 Comedy Partners. All Rights Reserved. Comedy Central, South Park and all related 

titles, logos, and characters are trademarks of Comedy Partners. Game software © 2014–2015 Ubisoft Entertainment. All Rights Reserved. SMURFTM & © 

Peyo 2015 Lic. Lafig Belgium/IMPS. www.smurf.com – All Rights Reserved. Game Software excluding Lafig Belgium/IMPS Elements: © 2015 Ubisoft 

Entertainment. All Rights Reserved. 
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APPENDICES 
 
 
 
 

Breakdown of sales by geographic region  

     

  % Sales  % Sales % Sales % Sales  

 Q3 2015/16 Q3 2014/15 
9 months 
2015/16 

9 months 
2014/15 

Europe 43% 43% 43% 43% 

North America 47% 47% 46% 46% 

Rest of World 10% 10% 11% 11% 

TOTAL 100% 100% 100% 100% 

     

 

 
 

 
 
 
 
    

Breakdown of sales by platform 

      

  
Q3 2015/16 Q3 2014/15 9 months 

2015/16 
9 months 
2014/15 

PLAYSTATION®4 41% 34% 37% 34% 
XBOX One™ 27% 23% 23% 20% 
XBOX 360™ 4% 13% 5% 13% 
PLAYSTATION®3 2% 11% 4% 13% 
PC 12% 9% 14% 11% 
Wii™ 6% 6% 5% 4% 

Wii U™ 3% 2% 3% 1% 
Others* 5% 2% 9% 4% 

TOTAL 100% 100%   100%   100% 

*Mobile, ancillaries… 
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Title release schedule 

4th quarter (January – March 2016) 

 

 

 
PACKAGED / DIGITAL 

 

FAR CRY® PRIMAL 

 

PC, PLAYSTATION®4, Xbox One™ 

 

TOM CLANCY’S THE DIVISION™ 

 

PC, PLAYSTATION®4, Xbox One™ 

 

TRACKMANIA® TURBO 

 

PC, PLAYSTATION®4, Xbox One™ 

 

  

DIGITAL  
  

 

ASSASSIN’S CREED®  IDENTITY 

 

App Store 

 

 

ASSASSIN’S CREED®  CHRONICLES INDIA 

 

PC, PLAYSTATION®4, Xbox One™ 

 

 

ASSASSIN’S CREED®  CHRONICLES RUSSIA 

 

 

PC, PLAYSTATION®4, Xbox One™ 

 

 

RAYMAN®  

 

App Store 

 
SANDSTORM PIRATE WARS 

 

App Store, Google Play, Amazon 

 
THE SMURFS™ EPIC RUN 

 

App Store, Google Play, Amazon 

 
TOM CLANCY’S RAINBOW SIX® SIEGE OPERATION BLACK ICE  

 

 
PC, PLAYSTATION®4, Xbox One™ 

 

 
 

 

 
 

 

 

 

 


