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Press release
Paris, 21 April 2016

Orange completes the acquisition of the mobile operator Tigo in the
Democratic Republic of the Congo

Less than three months after signing an agreement with Millicom, Orange announced today
that it has completed the acquisition of 100% of the mobile operator Tigo in the Democratic
Republic of the Congo (DRC).

The mobile market in the DRC is undergoing significant growth and is currently the largest
mobile market in Central and West Africa, after Nigeria. With a population of more than 80
million people and a relatively low mobile penetration rate of 50% of the population, the
country offers considerable growth potential for Orange. The consolidation of Orange’s and
Tigo’s operations in the DRC will enable Orange to strengthen its presence in the country.

Commenting on this agreement, Bruno Mettling, Deputy Chief Executive Officer of Orange
in charge of Operations in Africa and the Middle East, said: “We are extremely happy to
announce the completion of the acquisition of Tigo by Orange DRC in a market marked by
very strong growth potential. Through this strategic investment, Orange confirms its
ambition to reinforce its presence in the Democratic Republic of the Congo and accelerate
the conditions in which it can develop its services through this consolidation.”

This acquisition illustrates Orange’s development strategy in Africa where almost one in ten
people are already customers. In this zone, the Group aims to reinforce its positions as a
leader in the countries in which it is present.

About Orange

Orange is one of the world’s leading telecommunications operators with sales of 40 billion euros in 2015 and 156,000
employees worldwide at 31 December 2015, including 97,000 employees in France. Present in 28 countries, the Group has a
total customer base of 263 million customers worldwide at 31 December 2015, including 201 million mobile customers and
18 million fixed broadband customers. Orange is also a leading provider of global IT and telecommunication services to
multinational companies, under the brand Orange Business Services. In March 2015, the Group presented its new strategic
plan “Essentials2020” which places customer experience at the heart of its strategy with the aim of allowing them to benefit
fully from the digital universe and the power of its new generation networks.

Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN).

For more information on the internet and on your mobile: www.orange.com, www.orange-business.com,
www.livetv.orange.com or to follow us on Twitter: @orangegrouppr.

Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand
Services Limited.
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