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EUTELSAT BREAKS THE BARRIER OF 100 HDTV CHANNELS ! 
  

Paris, 7 October 2009 

Eutelsat Communications (Euronext Paris: ETL) today announced that it has broken 

through the barrier of 100 High-Definition TV channels broadcasting through its video 

satellites. The 100th channel to take to the skies was Sky Sport 1HD, the flagship 

channel of the latest HD package from the SKY Italia pay-TV platform. 

 

Commenting on passing the landmark of 100 HD channels, Eutelsat’s Commercial 

Director Olivier Milliès-Lacroix said: “The quest for constantly enhancing viewer choice 

and generating premium content is shared by the entire broadcasting community, 

making High Definition a natural step, with 3D already following close behind. We 

believe that the consumer expectation for a first-class HD experience and the suitability 

of our satellites for distributing HD content both Direct-to-Home and to cable, IP and DTT 

networks are guarantees of a long-term market for Eutelsat and the satellite industry.” 

 

Since the start of transmissions of Euro 1080 on Eutelsat’s satellites in 2005 HDTV has 

taken great strides, with channels increasing tenfold since mid-2006 and more than 

doubling since June 2008. A total of 42% of the 243 HD satellite channel streams in 

Europe and the Middle East are broadcast through a Eutelsat satellite, establishing the 

company’s video neighbourhoods as a coveted address in this rapidly-developing video 

market. 

 

Eutelsat’s premium video neighbourhoods, led by the HOT BIRD™ position, today 

account for 40% of HD channels broadcast by the Group’s satellites. Emerging Eutelsat 

video positions with headroom for growth are following close behind, notably 

EUROBIRD™ 9A, which already hosts two all-HD platforms, and video positions serving 

broadcast markets in Russia, Turkey and central Europe.  

 

The accelerating pace of HDTV launches across Europe and the Middle East reflects the 

increasing penetration in consumer homes of HD-Ready displays, which are estimated 

by Screen Digest to have reached 70 million. The consumer appetite for HD is also 



underscored by Eutelsat’s own analysis, conducted in 37 countries across the same 

regions by industry-leading market research firms (GfK, TNS, CSA), and which shows 

that over 10 million households intend to move into an HD environment over the next 

year.  

About Eutelsat Communications 

Eutelsat Communications (Euronext Paris: ETL, ISIN code: FR0010221234) is the holding 
company of Eutelsat S.A.. With capacity commercialised on 27 satellites that provide coverage 
over the entire European continent, as well as the Middle East, Africa, India and significant parts 
of Asia and the Americas, Eutelsat is one of the world's three leading satellite operators in terms 
of revenues. At 30 June 2009, Eutelsat’s satellites were broadcasting almost 3,200 television 
channels and 1,100 radio stations. More than 1,000 channels broadcast via its HOT BIRD™ 
video neighbourhood at 13 degrees East which serves over 123 million cable and satellite homes 
in Europe, the Middle East and North Africa. The Group’s satellites also serve a wide range of 
fixed and mobile telecommunications services, TV contribution markets, corporate networks, and 
broadband markets for Internet Service Providers and for transport, maritime and in-flight 
markets. Eutelsat's broadband subsidiary, Skylogic, markets and operates services through 
teleports in France and Italy that serve enterprises, local communities, government agencies and 
aid organisations in Europe, Africa, Asia and the Americas. Headquartered in Paris, Eutelsat and 
its subsidiaries employ 610 commercial, technical and operational employees from 28 countries. 
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