
 

 

 

 

 
 

SALES AT SEPTEMBER 30
TH

, 2009 
 
 

Gross sales 

(in million euros) 
H1 2009 Q3 2009 Year to Sep 30

th
, 2009 

Year to Sep 30
th

, 2009 

(excluding fuel) 

Guyenne et Gascogne 

parent company 
 264.9 -1.5%  166.5 -1.0%  431.4 -1.3%  335.2 + 4.2% 

Sogara  771.0 -4.7%  406.0 -8.6%  1,177.0 -6.1%  1,013.9 - 2.2% 

Centros Comerciales 

Carrefour (Spain) 
 

- Hypermarkets 

- Supermarkets 

 

 

 
 
 4,173.3 -8.8% 

 363.6 0.0% 

 

 

 
 
 2,237.0 -9.3% 

 208.9 -0.8% 

 

 

 
 
 6,410.3 -9.0% 

 572.5 -0.3% 

 

 

 
 
 6,027.1 - 8.1% 

 550.1 + 0.6% 

 
 

Since the new IFRS came into force, the subsidiaries Sogara and Centros Comerciales Carrefour have 

been consolidated on an equity basis. As such, the figure for consolidated sales is that of the parent 

company: 431.4 million euros (-1.3%). 

 

The third quarter of 2009 confirmed the consumption trends seen previously: 
 
 In France, the overall level of sales has continued to be affected by the drop in fuel prices, skewing 

any comparison with the third quarter of 2008.  

In a climate still affected by the crisis, the parent company is holding up well: in the third quarter, 

sales excluding fuel climbed 3.2%, benefiting from the dynamic performance on the supermarkets 

converted into Carrefour Market stores, as well as the growth achieved on Carrefour brand products. 

However, the trend for hypermarkets is still difficult: the parent company's hypermarkets have 

limited their downturn thanks to their average size and relatively close locations, while Sogara’s 

large regional shopping centers are less in line with current consumer expectations and have 

continued to be penalized by the impact of non-food. 
 
 In Spain, where the economic environment is still depressed, Centros Comerciales Carrefour has 

seen its business stabilize to a certain extent. The Group is continuing to forge ahead with its cost-

cutting program and, drawing on its strong commercial position, stepping up its aggressive pricing 

policy in a context marked by a price war between the various brands. 

 

 

 

 

2009 sales to be published on January 18th, 2010 
 

The Guyenne et Gascogne Group's financial information  
and the full press release with its appendix are available on the company’s web site at: 

www.guyenneetgascogne.com 
 

 Press contact: Calyptus – Marie-Anne Garigue Guyenne et Gascogne contact: Marc Léguillette 

 Tel: +33 1 53 65 68 63 - Fax: +33 1 53 65 68 60 Tel: +33 5 59 44 55 00 - Fax: +33 5 59 44 55 77 
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