
 
 

Press release 

Saint-Quentin-Fallavier - November 9, 2020 - 6pm 

Coronavirus, impact on turnover 

 

 

The business levels of our subsidiaries selling consumer products remained very strong in 

October, with an increase of 18%. On the other hand, sales of products for professionals 

(76% of consolidated sales) fell by 1% on a like-for-like basis. Consolidated turnover 

increased overall by 3.1% on a like-for-like basis. 

We see this as a very decent outcome, especially considering that October 2020 had one 

less working day compared to 2019. 

We will come back to you on November 23 at 6 p.m. to briefly describe the impact of the 

current lockdown on our turnover for the first two weeks of November.  

 

 

 

 

 


