
 

 

 

 

 

EssilorLuxottica is building the practice management platform of the 

future, a digital ecosystem to simplify the lives of ECPs   

 
The creation of HELIX represents a major investment in the way eyecare 

practitioners can leverage modern technology  

 

 
Charenton-le-Pont, France (September 25, 2023) – EssilorLuxottica is making another important step in 

the digitization of the eyecare industry with the launch of HELIX, a new division of the Company focused 

on helping ECPs leverage modern technology to improve the efficiency of their practices. Serving all of the 

ECP’s digital needs in one intelligent, interconnected platform - from booking and ordering to teleoptometry 

and MVC - HELIX will help doctors to reduce the overwhelming amount of tech and administrative burdens 

found in today’s practices. 

 

The launch of HELIX is part of EssilorLuxottica’s strategy to offer a broad portfolio of products and services 

to further improve the eyecare experience for patients and help doctors run their practice more effectively. 

HELIX solutions will be available as a first step to all ECPs in North America who are interested in leveraging 

the opportunities made available by modern technology. 

 

This new division will harness the power of EssilorLuxottica’s US digital solutions, including VisionWeb, 

CLX, 4PatientCare, and Revenue Cycle Management, upgrading a historically fragmented approach with 

a more unified, data-driven modern one. ECPs can soon benefit from having one intuitive user interface 

where they can navigate back and forth between tools seamlessly throughout their day. This ease of use, 

eventually complemented by one customer care team, will unburden ECPs so they can focus on their 

patients and what’s important to them.  

 

“There is a staggering amount of new practice technology available today, which is incredible for the eye 

care industry, but also really time-consuming for ECPs who are juggling multiple platforms, systems, 

invoices and service reps. With HELIX, we will completely reimagine the way ECPs can leverage modern 

technology to run their practices without the headaches we hear about so often. We already have strong 

and historically effective digital tools in our portfolio including VisionWeb. When we put them into a single 

interface where all the tools speak to each other seamlessly, it will be like putting a new engine into your 

practice. This, in turn, gives ECPs more time to dedicate to their patients,” said Fabrizio Uguzzoni, President 

of Professional Solutions for EssilorLuxottica NA. 

 

The first offering from HELIX, a next generation platform called Vision(X), will be available to US ECPs 

beginning in Q2 2024 and the company will offer a demo of it at Vision Expo West in Las Vegas. Current 

customers of Vision Web, Uprise, 4PatientCare, CLX and other EssilorLuxottica US digital solutions will all 

continue to operate as usual with full support from our HELIX team. Customers can find more information 

on HELIX and Vision(X) here www.helixsolution.com. 
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About EssilorLuxottica EssilorLuxottica is a global leader in the design, manufacture and distribution of ophthalmic lenses, frames and sunglasses. Formed 

in 2018, its mission is to help people around the world to see more and be more by addressing their evolving vision needs and 

personal style aspirations. The Company brings together the complementary expertise of two industry pioneers, one in advanced 

lens technology and the other in the craftsmanship of iconic eyewear, to set new industry standards for vision care and the consumer 

experience around it. Influential eyewear brands including Ray-Ban and Oakley, lens technology brands including Varilux and 

Transitions, and world-class retail brands including Sunglass Hut, LensCrafters, Salmoiraghi & Viganò and GrandVision are part of 

the EssilorLuxottica family. EssilorLuxottica has approximately 190,000 employees. In 2022, the Company generated consolidated 

revenue of Euro 24.5 billion. The EssilorLuxottica share trades on the Euronext Paris market and is included in the Euro Stoxx 50 

and CAC 40 indices. Codes and symbols: ISIN: FR0000121667; Reuters: ESLX.PA; Bloomberg: EL:FP. For more information, please 

visit: www-essilorluxottica.com. 

http://www.helixsolution.com/
mailto:ir@essilorluxottica.com
mailto:media@essilorluxottica.com
https://www.essilorluxottica.com/en/

