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April 14th, 2009

Revenues increase 17% 

Ebitda at M€ 1

(Thousand €)
2008                
2007
2007
2008



Published *
Published
              Pro forma **    Pro forma***
Revenues
13 112
16 305
11 212
13 112 

EBITDA
1 002               
1 552                   1 845
1 002

Ebitda margin
7,6%
9,5%
16,5%
7,6%

EBIT
227
1 031
1 290
227

Ebit margin
1,7%
6,3%
11,5%
1,7%

Net earnings before goodwill
107
1 781
2 040
304

Net margin before goodwill
0,8%
10,9%
18,2%
2,3%

Net earnings after goodwill
(76)
1 523
1 926
121

Net earnings
N/A
9,4%
17,2%
0,9%

*      include non recurring costs due to the sale of SportLab assets at the beginning of the fiscal year 

**    Pro forma statements exclude revenues and costs from the print business, divested in Q4, 2007 

***  Pro forma statements exclude non-recurring costs associated to the sale of SportLab  

Fiscal Year 2008 key facts

Revenues rise 17%

· Revenues increased 17% due to the Company’s new IPTV business which represents 27% of total revenues. The fragmentation of audiences and the new available digital production resources make possible the creation of innovative on demand as well as linear channels. Sporever now produces the news channel Orange Sport Infos and is in charge of editorial management for the premium Orange Sport channel.
· While the new IPTV business helped fuel the increase in revenues, the internet business suffered from a negatively impacted global advertising market. Internet revenues, mostly advertising revenues, decreased in the second half of the fiscal year but continue to represent 33% of total revenues compared to 35% in FY 2007.  The Company today generates close to 100 million pages viewed per month and 1,2 million unique visitors (source : Nielsen NetRatings). It continuously leads the French football segment.  

· The mobile accounts for 28% of total revenues compared to 26% in 2007. The Group carries out the weekly live broadcast of Ligue 1 football for Orange France. 

· Lastly, the digital photo agency Panoramic, generated 12% of total revenues. 

Following the sale of certain assets (print and sports marketing), the Company is now fully focused on high value added new media business segments (internet, mobile, IPTV).

Profitability 

· The Company generated M€ 1 in Ebitda, down 35% compared to 2007. The Ebitda margin reaches 7,6%.
· Ebit is down 78% to K€ 227, a 1,7% margin. This result is due to :
· A sudden decrease in advertising revenues in the second half due to general uncertainty across the Global advertising market. 
· A first year of contract with Orange for the production of the Orange Sport Infos channel that generated above expectations operating costs. The contract, which continues in 2009, was renegotiated under significantly more favorable terms for the Company. 
· Increased amortization charges which are a result of the Company’s ambitious plan to enhance its digital production capabilities. M€ 1,7 were invested between Q3, 2007 and Q3, 2008. The incremental amortization charge recorded in 2008 amounted to K€ 227.
· Due diligence costs for an internet acquisition that failed to materialize due to the management decision not to raise its offer. 
· Lastly, the sale of the Sports marketing business which represented a one-time K€ 200 charge. 
Net earnings after goodwill and excluding the impact of non recurring charges due to the sale of the Sports Marketing business reached K€ 121. 

Balancesheet 

· The Company’s balancesheet at year’s end is extremely strong. Thanks to very tight working capital management, the Group featured its strongest balancesheet since its inception. Shareholders’ equity represented 70% of the Company’s liabilities and its long term debt only accounts for 1,2% of total liabilities at K€ 242. Debt over shaholders’ equity is now 3%.

· Cash amounted to M€ 4,9 despite the M€ 1,7 internally funded investment in new PPE. Cash represented 25% of the Group’s assets.

Outlook 

Despite tough market conditions, the Company continues to deliver significant revenue growth. In the first 2009 fiscal quarter, revenues are up 18%. Throughout the upcoming fiscal year, the Company is focused on improving its profitability thanks to: 

· The development of the IPTV business. Sporever signed a deal with Trace to launch a new Sports celebrities’ channel Trace Sport in early 2010. 

· A high gross margin above 70%,

· Tightly controlled operating costs. 

The uncertainty surrounding the advertising market is a risk factor to take into account as further decrease in advertising receipts would negatively impact the Company’s outlook for 2009.

Lastly, Sporever is in pre-opening mode as far as its in-house online gaming offering is concerned. This new project should enhance its position as the leading French new media company dedicated to meeting the needs of Sports’ fans, anytime, anywhere. This new business should represent an important growth play for the Company.

Despite adverse market conditions, the start of FY 2009 and the current operating plan carried out by the Company’s management provide hopes for a double digit EBITDA margin for the whole year, should the advertising market stabilizes.

Groupe Sporever is a leading European new media company dedicated to meeting the needs of the sports’ fans, anytime, anywhere. Among its properties, the Company owns and operates France’s n°1 soccer site, Football365.fr, and a leading multisports’ site, Sport365.fr. Groupe Sporever is listed on the Alternext market of the Paris Stock Exchange (code ALSPO).
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